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Preface

This book develops a study of ethics as a path toward a deeper understanding of 
markets, corporations, and the business system. How can ethics guide our interpreta-

tion of this world and our choices within it? 
This book is designed to help you make ethical decisions and find practical ways to 

discuss ethics with others. It’s written in a conversational tone. In practical settings much 
of ethics is less about being a lone ranger and more about initiating conversations with 
others at the right moments. A great practical skill is having the ability to discuss ethical 
challenges from several angles in dialogue with others. It requires a mix of honesty and 
humor. The book isn’t about giving advice or recommending positions. It’s about entering 
ethical discussions and then clarifying the strongest arguments for and against compet-
ing positions. The book aims to increase your comfort and skills for doing two things: (1) 
interpreting the business and economic system as a whole from an ethical point of view 
and (2) understanding specific ethical debates for developing your own decision-making 
within business and economic life.

Consider this puzzle. Some people believe that self-interest alone and free markets 
create the best business and economic system. In the words of political philosopher David 
Gauthier, markets ideally are morally free zones that allow for the unbridled pursuit of 
self-interest—and yet all for an ethical result. Others reject this idea, believing that in our 
professional lives, we must work beyond self-interest and bring ethical reflection directly 
within our everyday decisions. Both perspectives express a role for ethics but in different 
ways. Who is right? How do we decide who is right? Which ethical guidelines and self-in-
terested considerations should guide our decision-making in business and economic life? 
This book addresses these questions, among many others. 

The book begins by introducing basic but challenging ideas about ethical theories, 
markets, property rights, corporations, and law. These discussions lead to a debate about 
corporate responsibility in Part II. Some say that a corporation’s only responsibility is to 
maximize profits within the law. Others say that this credo misses the ethics part. We will 
examine this debate. Then, in Parts III and IV, the book introduces and applies ethical 
ideas about efficiency, liberty, rights, equality, what people deserve, character, community, 
and others. Each of these later chapters offers a central ethical value as a focal point of dis-
cussion. Taken together, these chapters integrate a range of values for assessing the moral 
complexities of business and economic life. 

Distinctive Features of this Book
1.	 Current business context. The economic and financial crises of the last several years 

have motivated a cultural and global debate about the rules of the business system and 
the choices people make within that system. The book emphasizes a balance between 
personal and institutional perspectives, integrating a micro perspective about the 
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ethics of individual decision-making alongside a macro perspective about evaluating 
the rules of the system that shape those choices. 

2.	 Continuity across subjects. The book examines the role of ethics in business and 
economic life from the perpsectives of consumers, investors, managers, owners, 
and employees—basically, all those who participate in the system in one capacity or 
another. In this sense the book is for all readers who wish to deepen their understand-
ing of markets, corporations, and the business system from an ethical perspective. The 
book covers all the major topics discussed in texts in business ethics, and the special 
emphasis is continuity and integration of subjects across business, economics, political 
philosophy, and ethics. 

3.	 Engaging chapters. Each chapter analyzes a central concept with digestible and engag-
ing discussions, and then applies these materials to debates in business and economic 
life. Students practice ethical reasoning throughout the chapters—including online 
case studies—to develop skills that are versatile and have many applications beyond 
the text.

4.	 The challenge of ethical debate. How is productive ethical debate possible? First, it 
requires mastery of a range of important basic concepts, which are covered through-
out the book. Second, there is a fairly well-defined structure to the ideas that lead to 
competing visions about the role and content of ethics in business and economic life, 
and this book develops that structure. A study of ethics is more than a balancing of in-
tuitions. An important question is how do those intuitions and debates fit into a more 
comprehensive understanding of ethics and values? This book focuses on developing 
this systematic perspective, which reveals intriguing, challenging, and enjoyable intel-
lectual puzzles. Experiencing and responding to these intellectual puzzles can lead to a 
healthy respect for ethical debate. 

5.	 Chapter organization. The goal of each chapter is to integrate and develop important 
ideas on the chapter topic, analyze provocative ethical puzzles, and indicate how the 
chapter ideas have versatile applications. The text emphasizes core concepts underly-
ing many ethical debates and how they form building blocks for competing arguments 
across topics.

		  Each chapter includes a listing of skills to be developed in that chapter, an intro-
duction, a summary, a listing of key terms defined within the text, and discussion 
questions. The discussion questions are especially notable for this text. They are an 
integral part of the study of each chapter for those who seek a more advanced under-
standing of the material. These questions can focus your interests on some particular 
aspect of the reading or indicate additional puzzles beyond the core discussion. The 
online materials include a brief list of recommended readings that can also be assigned 
in tandem with the main text. As the chapters progress, the materials become part of 
an expanding network of ideas for engaging ethical discussions and debates. Taking all 
of these organizational elements together, each chapter is designed to allow for great 
flexibility to focus on themes that are of greatest interest.

6.	 Practical Applications. The text includes many applications and examples, and there 
are accompanying online materials with case studies for analysis, which are indicated 
by the [insert book icon] symbol within each chapter. In addition, your own online 
searches can also yield a treasure trove of examples. Many of the best cases and exam-
ples happen in real time, and the daily news invariably provides revealing and exciting 
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applications. By following current events, you can witness the ideas of the text playing 
out in real time before your eyes. 

7.	 Background. This book offers a comprehensive introduction and requires no previ-
ous acquaintance with philosophy, business, or economics. The fourteen chapters are 
designed for a one-semester course of study. The book defines all of its key terms and 
in that sense is a self-contained study for introductory classes; but the discussions are 
designed to offer challenges at varied levels of analysis. The writing is appropriate as 
an introduction for business, philosophy, and general education students; as the main 
text for business ethics and professional ethics classes; and as a text for interdiscipli-
nary majors that combine philosophy, politics, economics, and law. In addition, the 
writing is designed for broader and more advanced backgrounds for MBA courses and 
advanced applied ethics, political philosophy, or ethics and economics courses.

		  This text is available in a variety of formats—digital and print. To learn more about 
our programs, pricing options, and customization, visit www.pearsonhighered.com. 
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