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12.	 AstraZeneca plc (AZN)  488
13.	 Shell plc (SHEL)  497
14.	 The Walt Disney Company (DIS)  506
15.	 Adidas AG (ADS)  516
16.	 Shoprite Holdings Ltd. (SHP)  525
17.	 Woolworths Group (WOW)  534
18.	 Microsoft Corporation (MSFT)  543
19.	 Amazon.com (AMZN)  550
20.	 Nike, Inc. (NKE)  561
21.	 Under Armour, Inc. (UA)  570
22.	 Polaris Industries, Inc. (PII)  580
23.	 PT Matahari Putra Prima Tbk. (MPPA)  587
24.	 Emirates Group  596
25.	 General Electric, Inc. (GE)  604
26.	 Barwa Group (BRES)  615
27.	 Starbucks Corporation (SBUX)  623
28.	 PepsiCo, Inc. (PEP)  631
29.	 National Audubon Society (www.audubon.org)  642
30.	 MTN Group Limited (MTN)  651
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