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Preface

Studying management accounting is one of the best business investments a student can make,
because managers of all organisations—whether profit-seeking (ranging from a small corner
store in Darwin to a large multinational corporation like BHP Billiton) or not-for profit—need
to use management accounting concepts, information and practices. Management accounting
provides key data to managers that enable them to plan, control and estimate the costs of outputs
(products and services) and other cost objects like customers. We focus on how management
accounting helps managers to make better decisions because management accountants are
integral members of their organisations’ decision-making teams. This textbook provides a
decision-making framework and demonstrates how the analytical tools that students will learn
prepare them to contribute to an organisation’s success. As future management accountants and
informed managers, they will provide data, perform analyses and estimate the effects on revenue
and costs.

Notwithstanding his contributions to other areas, Charles T. (Chuck) Horngren’s biggest
imprint was on management accounting.' Before the 1960s, cost accounting textbooks had
placed primary emphasis on calculating the cost of inventory for financial reporting, with
little emphasis on managers’ uses of accounting information. Credited with ‘pioneering
modern-day management accounting’ and described as ‘a champion of innovation and
change’, Horngren published his own Cost accounting: a managerial emphasis in 1962. This
broke with traditional texts of the time and almost on its own changed the emphasis of the
discipline. Horngren’s objective was to demonstrate to university teachers and students alike
‘how the most important role of accounting within an organization was as a management
tool for making wiser decisions. The book soon became one of the most respected and widely
used textbooks in the field, used throughout the world.” The sixteenth US (global) edition is
in press at the time of writing and continues to focus on management accounting information
that informs managers and managers’ decisions in changing organisations within a changing
environment. Although Horngren himself moved from cost accounting to the broader ambit
of management accounting, the title of his original text has been retained because it is firmly
connected with his work in this area.

Among other major issues, an organisation’s successful strategy, development and
implementation depend on sound decisions. By focusing on basic concepts, analyses, uses and
procedures instead of procedures alone, we recognise management accounting as a managerial
tool for business strategy and implementation. Increasingly, organisations are concerned with
the social and environmental impacts of their decisions, and the management accountant
has a role to play in recognising and measuring those impacts. Rapidly changing social,
environmental and economic conditions present opportunities and threats. To be economically
sustainable, organisations must recognise and manage the interrelationships between social,
environmental and economic performance.

The first Australian edition was a response to feedback from Australian academics who
called for a book to which their students could relate and with which they could readily engage.
The second edition improved on this theme, and the third edition continues in the same vein,
presenting the best of both worlds. The authors are among world leaders in the development of
contemporary management accounting and illustrate their ideas with Australian examples that

! This paragraph is based largely on Castillo, C. 2011, “The Stanford GSB Experience School news & history. Charles
T. Horngren, Management Accounting Pioneer: 1926-2011", <https://www.gsb.stanford.edu/stanford-gsb-experience/
news-history/charles-t-horngren-management-accounting-pioneer-1926-2011>; the quoted material is extracted from
that piece.

xiii



xiv PREFACE

make the textbook come alive for students. Every chapter features stories about Australian and
international organisations, including their efforts to improve sustainability to demonstrate the
connection between sustainability and cost and management accounting concepts.

The third Australian edition largely maintains the structure and emphasis of the two
previous editions. In preparing the current edition, we have noted the comments of reviewers
and users of the second Australian edition, the fifteenth and sixteenth US editions and our own
experience of teaching management accounting. While responding to the need for a strong
Australian context, we recognise that many organisations operate in a global context and that
many of our students are from other countries. The third edition accordingly maintains an
Australian flavour within a global context.

Hallmark features of Horngren’s Cost
accounting: a managerial emphasis

m Exceptionally strong emphasis on managerial uses of cost information.

= Clarity and understandability.

m Aimed at preparing students for the rewards and challenges they might face in the
professional management accounting world of today and tomorrow, through the
development of analytical skills and the values and behaviours that make management
accountants effective in the workplace.

= Excellent integration of cutting-edge and well-established topics.

= Emphasis on and integration of sustainability: from its introduction in chapter 1, through

illustrating its connection with management accounting via real-world features drawn

from various organisations and contexts throughout the book, to comprehensive coverage
in chapter 21, the final chapter of the book.

Emphasis on behavioural implications.

Extensive use of real-world examples, both Australian and international.

Ability to teach chapters in different sequences.

Excellent quantity, quality and range of assignment material.

Streamlined presentation.

Try It interactive questions to give students the opportunity to apply a concept they have

just learned.

Features retained from the first two
Australian editions

m The five-step guide to decisions, which appears throughout.
The modular, flexible organisation that permits a unit to be custom-tailored and to

facilitate diverse approaches to teaching and learning.

Vignettes that open each chapter.

Concepts in action features.

Sustainability in action features.

As in the second edition, ‘Determining how costs behave’ (chapter 3) precedes ‘Cost—

volume—profit analysis’ (chapter 4) to provide a foundation for cost behaviour before
dealing with it.



Revised chapter sequence

Chapters 5-9 present a cohesive focus on managing processes, activities and capacity
and estimating costs and prices for outputs (whether services or products) and other cost
objects, as well as activity-based costing.

Chapters 11-13 similarly focus on management control, responsibility accounting,
budgeting, standard costing and variance analysis.

Chapters 15-20 extend management control to strategic control and performance
evaluation.

Chapter 21 (previously chapter 14) consolidates the Sustainability in action features and
provides a basis for evaluating social and environmental issues in the context of strategic
and operational dimensions addressed throughout the text. This material appears at the
end of the text to facilitate the holistic approach described above. In response to feedback,
the chapter also focuses more tightly on management accounting issues.

Chapter 10, ‘Decision making and relevant information’, has again been moved in the
current edition—so that pricing is added to students’ knowledge acquired from earlier
chapters and is available to students to apply to decisions in chapter 10.

‘Allocation of support-department costs, common costs and revenues’ (chapter 14; previously
chapter 13) has been moved to facilitate the flow of earlier chapters.

Revised chapter content

We have introduced many new vignettes and Concepts in action features while retaining the
best of the rest.

New end-of-chapter questions, exercises and problems have been added to all chapters and
most of those that have been retained have been revised.

Chapter 1 has been broadened and extended to the examination of strategic issues.
Absorption costing and its impact on reported profit have been moved from chapter 2 in
the second edition to the latter part of chapter 6. Students are likely to assimilate this topic
more readily at that point, after an in-depth examination of costing issues in chapter 5 and
in earlier sections of chapter 6.

A new chapter (chapter 5) has been added on estimating the costs of services, extending
the emphasis on services introduced in the second edition. It includes the purposes of
and criteria for allocating costs, and the symptoms of a failing costing system, which had
appeared in chapter 6 of the second edition (now chapter 8). The material presented in
chapter 5 also applies to chapter 6 and serves as an appropriate lead-in to chapter 8.
Chapter 6 itself has been extended to include estimation of the cost of inventory and profit
earned.

Chapters 7 and 8 have both been restructured and rewritten, with extensive revision of the
language of activity-based costing.

There is ample text and assignment material in the textbook’s 21 chapters for a two-semester

course, while the first 13 chapters provide the essence of a one-semester course with the

opportunity to add chapters as required. This textbook can be used immediately after a
student has completed an introductory course in financial accounting, or it can build on an
introductory course in managerial accounting.

PREFACE xv
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Chief Executive

Offcer [CEO] of Sundrop Farms) and others, ncluding
86 milion rom the South Australian government,Startng with
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tomatoes per week, the demand for which is estimated
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Sundrop Farms transforms seawater and sunlght ino
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woukd be spent on fossi fuels were ot for the solr
instalation. According to Leigh Ofver, director of KR in
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LEARNING 5 The five-step guide to decisiona

OBJECTIVE

he fvo-step guide fo

in the newipaper
el Fawect,the CEO of the Dty Nete, i well aware tha profis el st yea,these
having platcaued in the immediately preceding years. She turns to the five-seep framework to
guide her decison.

1. Wiy dhe probic
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2 G Feliciry larify che problem

and diminish the uncertaintic. She asks Tony Hall, the management accountane, to
provide details of resenues and costs over the past few ears; the marketing manager
to sursey represenvative readers to gaugs how they might react o an increase in the
newspaper's selling price; and the adsertising sales man
potential adsertisers to get @ bettr underscanding of the advertising market. Tony Hall
provides information about past increases and decreases in prices and the clfect on
readership, and about past increases and decreases in advertising rates and thei cffect
on advertising revennes. He also collects and analyses information on advertising rates
charged by competing medi outlets, including other newspapers.

3. dentify and evaluate potential courses of acton. Telcity and the other managers
thoroughly s weam identifies
three potental courss of action, which are not mucually exclusi: (1 educe operating
cots; (2) inerease the selling price per newspapers and (3] increase the rate per page
charged to advertsers. They conclude from ther evaluation that: (1) a major cost-cuting
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hac justify 3 premiu;
price of che Daily
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r 10 talk to current and
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d (3) there is likely o be a in advercising.
eates in the near future, in which case an increase in um, News advertising rates would
have il effect on the number of pages of advertising sold.
Felicity recognises that considerable judgement is required when considering the
consequences of the contemplated actions. She fecls that gathering information, careful

eniment o has thei thinking ben ety infcnced b ntcpason of all he nega

xvi

Decision points are included
throughout the chapters so that
students can check their progress
towards achieving the learning
objectives.

Learning objectives open each chapter and
outline the key concepts to be covered. They are
then signposted in the margins to indicate where
a particular objective is covered.

CHAPTER 1MANAGEMENT ACCOUNTING IN CONTEXT 23

them to be flexible and change course midstrean. In seep 5, the learning component i criical
s cvolved and what do managers need to do to respond to these

equally challengine. Daily Netws
do about encrgy consumption in its printing presses, the recycling of newsprint, and pollution
ainties that managers face is whether customers will reward
ith loyalty and whether investors will react favourably to
managers spending resources on sustainability. Information to gauge customer and investor
sentiment is no easy to obtain. Predicting how sustainability cfforts might pay off in the long
Fun is far from cercain. Even as ma ke decisions, the suscainability landscape will
doubtlessly change i regard to environmental regulations and societal expectations, equiring
managers to learn and adapt. The challenges do not imply tha planning and control systems
should not be wsed for these iniiatives. Many companics find value in using the systems to
manage innovation and suscainability We recurn to the themes of innovation and sustainability
at various points in the book
Two final points: firse, managers use information to help impler
For example, action plans often include targers. Although budgers ar
manage h financial and non-financial information for ma
product development and employee satisfaction. When exercisi
actual and targered non-financial measures as el as fi
action. Second. 3 plan must be flexible cnough that managers can seize sudden opportuniics
unforescen at the time the plan was formulated. Contral should not lead managers to cling
t0 a plan when unfolding events indicate that actions not encompassed by that plan would
offer better resules for the company. Think about this in the context of the Daily Netws. An
unexpected and sensational news story; such as a major fraud in the public service, may break;

ent their strategics.

ntrol,

I measures, and take corrective

DECISION
POINT 5

if the managers wish to ma chis story and beat. |
they need to spend more money on reporting than they had expected before the story broke.
“Through sper ¥ to cover the story, there is an opporcunity to improve results
for the Daly News by selling more newspapers.

1] it

The i of pr
or isations on

“The IFAC has 175 members and associates from 130 countries, representing almost 3 million
ber of 'vmfunmnl accounting organisations that are
ISA, New Zealand and Australia itsclf,

o, and he mergrof the It of Charered
Accountants in Australia (ICAA) and the New Zealand Institute of Chartered Accountants

(NZICA) 1o form Chartered Accountars of Australia and New Zealand (CAANZ). All of
these organisations specify entry criteria, sct and administer examinations, specify continuing
education recuirements and apply codes of ethics.

Alchough professional accounting organisations have always stipulated sandards of

jously croded the public’s confidence in
i line management or scaf managemen,

al @ . given that they are responsible for the
integrity of che financial information provided to. internal and externa The
Sarbanes-Oxley Act 2002 in the USA, passed in response to a series of corporate scandals,

A framework for decision making in the
form of a five-step guide to decisions
features in chapter 1 and in most of the
subsequent chapters. It illustrates the way
in which managers might use management

accounting information for various decisions.

he fve-sfep guide fo
decisons and how does
Irelate fo management

LEARNING 6
OBJECTIVE

Exploin the way in wihich

#he cod of eiics
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Real company vignettes open each
chapter. The vignettes engage the
reader in a business situation, or a
dilemma, illustrating why and how the
concepts in the chapter are relevant in
business.

Different costs for differen
purposes

What does the word cost mean fo you? Is it the price you pay for something of  LEARNING OBJECTIVES
Value, like a fablef? A cash outflow, like monthly rent? Somefhing that affects

Define andlustate @ cost object
profiabilty, like salaries? Organiss like individuals, deal with different

Diinguin batweon doct coss
endndirect co

Explain variable costs and fxed
costs

Interpret unit costs wih caufion.

Diinguih baveen nvenioriabl
osts and period costs.

Explain why product costs aro

o an w N

calculated n clerent ways for

iere purposes
n st 7 Descrbo a amework for
sector s one ofthose being paralysed by igh foed cost fsuch as fom o leases) anagament

Recently, Morgan 2 major overnaul

1 saings 1o achieve a
sustanable posiion.

In 2015, surf-wear company Quiksiver amounced that t had fled for Chaper

11 bankruptcy in the USA (excluding its Euopean and Asa-Paciic operations). The.
‘company's high fixed costs —costs that i not decrease as the number of boardshorts
and hoodes sold declined—had crippled the company. In the 1980s and early 20005,
Cuiksiver rode the wave of young shoppers emuiatng the cool Ifestyle of surfers,
Skataboarders and snowboarders 1o firancial success and opened huncrecs

stores worldvide, many in expensive areas such as Times

the company colapsed under the weight of it high
ating costs—Ike long-term leases and salares—

The car duskymedich s High ed. cosi
cannot be easly changed, is TOTErTS

T compettanec o ompaniessuh asGenere Mors
in the Australian car market is drasticaly affected by the
ixed costs—costs that do ot change with the number
of cars made. Holden, Toyota and Ford wil al cease
manufacturing in Austraia due to the high costs and low

levels of local car sales. Richad Loine Al Sk P

S Kb 0, g, QU s G 1 e U Lo Al T

iy B0 e st 15 e e g, S5 k. o sk o o Qoo it Ao N N
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feature on page 43 describes how a car-sharing service offers companies the opporcunity to
comvert the fixed costs of owning corporate cars into variable costs while simultancously
reducing their environmental impact.

A particular cost item could be variable with respect to one level of aceiviry and fixed with
respect to another. Consider annual registration and licence coses for a flect of planes owned
by an airline company: Registration and licence costs would be a variable cost with respect to

DECISION the mumber of planes owned. But registration and licence coses for a particular plane are fixed
PO with respect to the kilometes flown by that plane during 3 year.

Some costs have both fixed and variable clements and are called mixed or semi-variable
costs. For example, a company’s telephone costs may have  fixed monthly payment and a
charge per phor ed. We discuss mixed costs and techniques to separate out their
ed and variable components in chaper 3.

epsiCo Beverages uses trucks to transport bottles from the warchouse to different
retail outlets. This problem focuses on the cost of operating a truck. Fuel costs are.
0.15 per kilometre driven. Insurance costs are $6000 per year.

Bhquired

alculate the total costs and the cost per kilometre for fuel and insurance if the truck is
driven (2] 20000 kilometres per year or (b) 30000 kilometres per year.

Cost drivers

A cost driver is a variable, such as the level of actvity or volume, that casally affects costs
oer a given time span. That i, there is a cause-and-effect relationship berween a change in
the level of activity or volume and a change in the level of total costs. For example, if product
design costs change with the number of parts in a product, the number of parts i a cost driver
of product design larly

The cost diver of a variable cost is the leve of activity or volume for which chane causes
proporcionate changes in the variable cost. For example, the number of vehicles assembled is
the cost driver of the total cost of tyres. If set-up workers are paid an hourly wage, the number
of set-up houss is the cost driver of total (variable) set-up costs.

Costs that are fised in the short run have no cost driver in the short run buc may have a
cost dives i the long ran. Considr the cossof tesing, 533, 0.2% of the colous priniers ac
cment equipment and staff costs chat
rtrun with respect to

s often a cost driver of

d in the

Coes volame of proccon s no  cos die o s
e horeron, Inth on rn, howeve, Hewlat-ackard il ncrene o decreie he Tong
Department’s equipment and scaff to the levels necded to support future production volurmes.

Inhelong s, volume of prodcion s st dive of st coss
costof cach setupare

e b g e

Relevant range

Relevant range is the band of normal activity level or volume in which there is a specific

relacionship between the level of activity or volume and the cost in question. For example, a

fixed cost s fixed only in relation to 2 given wide range of total activity or volume (at which

the company and only for a pan (usually a p

period). Suppose that BMW conracts with Linfox Logistis (LL) to ransport Xés to dealers.

LL rents two trucks for annual fixed rental costs of $40000 each. The maximum annual usage
f cach cruck is 120000 kilometres. In the current year (2018), che predicted combined total

Figure 2.3 shows how annual fixed costs behave at different levels of kilometres of haul
Up to 120000 kilometres, LL can operate with one truck; from 120001 to 240000 kilomeres,
it operates with ewo trucks; from 240001 to 360000 kilometres, it operates with three trucks.

Concepts in action
features cover real-

world cost accounting
issues across a variety of
industries in Australia and
internationally.

Found throughout each
chapter, Try it interactive
questions give students
the opportunity to apply

a concept they have just
learned. Solutions are given
at the end of each chapter.

CONCEPTS

IN ACTION

e manufacturers peate on razor

& with an intricate analysis of

e e S e T

accounting for overhead cost variances. Sandor (specfcaly

Sandos US) uses variance analysis and sundard costng to
manage its overhead costs.

o prepares an oveehead budget based on

decailed product production plan, planned overhead spending

and other factors, including inflation, effciency iniiatives

Variance analysis and standard costing help
Sandoz manage its overhead costs

and the absorption trend is decmed (o be permanen.
Plant management uses absorption analysis as a compass
o determine whether they are on budger and have an
spproprate capacity level o satsfy the needs of their
Customers ffcently.

Manufaceuring overhead variances are examined at the work.
centre levl. These variances help determine when equipment is

and serup.
ways to use equipment. Sometimes, manufacturing overhead
B e e

miclves—a critcal lement in planing the levl

e L e

:  capacity use on a monthly basis, using standard hours enered

. testing and packaging). Finally, overhead costs arc
d 1o products based on ey levels required by
each product at cach work centre. The resuling standard
product cost is used in produce profcabilicy analyss and
for priing decisions. The two main focal points in Sandor's
performance analyses are overhead absorption analysis and
manufacturing overhead variance anal
Each month, Sandoz uses absorprion analyss to compare
actual production and acrual costs 1o the standard costs of
processed inventors. The monthly analysis evaluates two key
trends
1. Are costs i line with the budgee? If not, the reasons are
examined and the sccountable managers norifed,
2. Are production volume and product mix conforming

plan? 16 nor, Sandoz eviews and adjuses machine capacities

into the Enerprise Resource Planning system. The standards
are 3 useful tool n identifying capaciy conseraints and furure
il wele
US plant controler remarked: *Standard cosing

e e e e
management accountants and industrial engincers, but by
decision makers in marketing and on the production floor
Management accountants at Sandoz achicve this by having
a high degree of process understanding and. involsement.
The result s berter pricing and product-mix decisions, lower
waste, process improvements and efficent capaciy choices—
all comtibuting to overal proficabiley” With continued price
pressures on generic pharmaceuticals, Sandor’s focus on
oncrhead cost variances will be riical to maintain profeabilicy
and growth

N 2007

TRY IT!

Sanjana Company makes watches. For 2018, the company expected fixed overhead
13.2 5 costs of $648000. Sanjana uses direct labour-hours i bioi fixed overhead and

year for 540000 units. An

h
equal number of units are budgeted for each month.
During October, 48000 watches were produced and $52000 was spent on fixed

overhen

Required
Calculate the following:

a. the fixed overhead rate for 2015

b._the fixed overhead spending variance for October

. the production-volume variance for October.

CHAPTER 2 DIFFERENT COSTS FOR DFFERENT PURPOSES 43

capacity. Supervisors on the X6 line could have supersised the production of 60 000 Xés but

will supervise only 55 000 X6s because of the lower demand. However, BMW must pay for the

unused a o be

run. IF demand is cren lower—say only 50 000 X6s—line supervision costs will not changes

they will continue to be $2 000 000 and idle capy
Unlike variable costs, fixed costsof resources (such as for lin

P
Tathr thanbuying 0 reduce xed hown in the

Do o assume that individual cost items arc inherently variable o inherently fixcd.
Consider labour costs, Labour coss can b purdly vaiable with
when on a unit basis. For e
garment sewed basi. Incontrase mvm.um»mnpm in the coming
d as fixed. For instance, a labour union agreement might set annual

no-lay-off ac
assign workers to any other plant that has demand for labour, Japanese companics have,
for a long time, had a policy their workers. Although o
entails higheg Jaber parteularly 0 cconamic donncorm, he benefts e increnscd
loyaley g dedic ™NGQpany and higher productivity. The Sustainability in action

transportation costs

is helping reduce business

(Gl Drive s g s a iictive l e These

businesses provide an on-demand option forcity businesses and

individuals 10 tenc a car by the day or even the hour. Basicall,

members make a reservaion by tlephone or internet, g0 to
I

include el insurance, maintenance and cleaning.
Car sharing offers an environmentaly friendh Jow-cost

& wansportation, overhead

- using car-sharing services. In the USA, Twiteer mansgers use

and fringe benefis coss. This has
resulied in lower or no flet expenses for private companies
Zipear's flee of Mini Coopers and Toyota Priuses to meet
vencure capialses and pastners in Siicon Valley or when
el fa avey Erom o hsduares. In 2015

s business progeam climinated the need for

ownership. Such an arrangement s also acractive to tose keen

wn & company car or two for geting o mectings, making
deliveries and other crrands. Similark, large companics may
o flct ofcrs o s isin execuvsand s back

employing sustainable practices,as rescarch has shown that e
car-sharing vhicle can replace up to 10 privatly owned cars on

the road. Several councils are putting thei support behind car

o oo e s i 5 o .
cars, which imolves very high fixed costs, including buying
the asst (car) and the coss of maintenance and insurance
for muliple drivers. Now, companies can use car-sharing
businesss for on-demand transparaion whil reducing their

Car sharing is a practical and creative coneepe that
helps solve the problem of congesion on major city roads.
In addition, carsharing businesses that are conscious about
the environment can choose 1o operate hybrid or smal fuel-
cconomicalcars n ther e,

Wy, 5 e e R S
o S e Sk s o e s o e N
Yok Timene 7 M i e
e »

" o

Sustainability in action
features show how integral
sustainability issues are
to cost and management
accounting.
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MyLab Accounting for Horngren’s Cost accounting: a managerial emphasis, 3e

A guided tour for students and educators

Test and assignments:
Each MyLab™ comes with
preloaded assignments, all
of which are automatically
graded and include select
end-of-chapter questions
and problems from the
textbook.

Unlimited practice:

Many Study Plan and
Instructor-assigned
exercises contain algorithms
to ensure that students

get as much practice as
they need. As students
work through Study Plan

or Homework exercises,
instant feedback and tutorial
resources guide them
towards understanding.

Assignment Managar

MNew Homework

0 Start 1) Sebect Media and Questions
Name Weak 1 Homework

Chapter Al Chaptars

Section [ Al Sections

Availability | Al questins

m gt

Avalable Cusanons [4)

| 8

And ¥

oA

EEELEER
E R PN P R R T PR gy

hhhk®

D Choose Settings

My Selections i4)

Guestion Source

# sn

View Student homework

Book Assotiation

Questions: 4

Sort Al

&

$= Question Help

Anna Bernian, the financial manager at the Mangiame restaurant, is checking to see if there is any relationship between newspaper advertising and sales revenues at

the restaurant. She obtains the following data fc
R (Click the icon to view the data )

She estimates the following regression equation
Monthly revenues = $46 443 + (56.584 x A
Required

* Advertising costs appear to be a plausible
increase their patronage.

Goodness of fit

The vertical differences between actual any
revenues.

& The vertical differences between actual anf
restaurant revenues

Slope of regression line
The slope of the line appaars to be almaost
* The slape of the line appears to be relative]

Requirement 2. Use the high-low method to cal

Revenues S| $52 625

€@ DataTavle
Month Revenues Advertising costs
March § 51000 § 1500
April 72000 3500
May 56 000 1000
June ©4 000 4000
July 56 000 500
August 64 000 1500
September 43 000 1000
October 83 000 4500
November 56 000 2000
December 61000 2000
Print Done

sing to promote their restaurants and =
rertising costs are not related to restaurant

hat advertising costs are related to

newspaper advertising
h newspaper advertising

o all answer boxes )

bhin tha

Amnk €4 ARA amnnt A dhinbininn

This question is complete. Move your cursor over or tap on the red arrows to see incorrect answers

Al parts showing  [NENNED

Similar Question
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$= Question Help

Anna Berrian, the financial manager at the Mangiamo restaurant, is checking to see it & Help Me Saolve This
newspaper advertising and sales revenues at the restaurant. She obtains the followin

EH (Click the icon to view the data.) \i eText Pages
She estimates the following regression equation: B calculator
Menthly rex = 546 443 + ($6.584 x Advertisi 1 =
onthly revenues ( x Advertising costs) /oy
Required
Q # Ask the Publisher
585 000+

24 Add Instructor Tip

Revenues

20— T T
50 51 DOBZ D082 00B4 D0BS 000
Advertising costs

e

Evaluate the regression line using the criteria of economic plausibility, goodness of fit and slope of the regression line by
choosing the correct statement to go with each of the evaluation criteria listed below.

o

Study Plan e &

Recommendations Progress All Chapters

Practice the sections, then take a Quiz Me to prove mastery and earn mastery points (MP).

Recommended sections

1.1 Management accounting and its role = @ Practice Quiz Me
1.2 The supply chain, value chain & key success factors [=] @ Practice Quiz Me
1.3 Planning, control and making decisions = ® Practice Quiz Me
1.4 Strategy, the organisation and its environment j3] ® Practice Quiz Me
1.5 The five-step guide to decisions = @ Practice Quiz Me

Learning resources:

To further reinforce

understanding, Study Plan

and Homework problems

link to additional learning

resources:

e Step-by-step guided
solutions

e Graphing tool

e cText linked to sections for
Study Plan questions.

Study Plan:

A Study Plan is generated
from each student’s results
on quizzes and tests.
Students can clearly see
which topics they have
mastered and, more
importantly, which they
need to work on.



